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Football World Cup moves fans and stocks
1
  

 

The FIFA World Cup is the largest sporting event in the world, surpassing even the 

Olympic Games and the American Superbowl in terms of audience: according to 

FIFA, the 2014 World Cup final between Germany and Argentina was watched by 

more than 1bn people2 - one seventh of the world population. Therefore, it is not 

surprising that the “beautiful game” has an influence on national economies and 

financial markets. 

 

The host country of a World Cup benefits in the run-up to the event from extensive 

investments in infrastructure. There is also an increased degree of awareness and 

attention. This effect is sustainable, because tourism will not only be boosted during 

the World Cup, but also far beyond. In addition, there are intangible benefits such 

as increased national unity and increased national self-confidence, e.g. as observed 

during the 2006 World Cup in Germany. However, the downsides of a global sport-

ing event cannot be denied: at the last World Cup in Brazil, for example, there were 

enormous budget overruns. The stadium in Brasilia cost about USD900m in public 

funds (USD300m were budgeted) and has hardly been used after the tournament, 

since there is no football team in the capital that is popular and successful enough 

to fill it regularly.3 In addition, host countries are often heavily indebted, sparking 

criticism about whether public funds could not be used more wisely for the local 

population. 

 

The World Cup does not only affect the host country’s GDP, but also the mood on 

trading floors globally. The European Central Bank (ECB) has examined the effect 

of a World Cup on financial markets.4 Its findings showed that trading volumes 

declined significantly when one’s own country was involved in a World Cup game. 

During the 2010 World Cup, equity trading volumes fell by 38% in European coun-

tries and by 63% in Africa. However, the biggest effect was observed in “football-

crazy” South America. In Chile, trade came to an almost complete standstill, with a 

decline of 99.5%. On average, the total number of trades made during World Cup 

matches fell by 45%. A further decline in trading activities of 5% was recorded 

when a goal was scored.  

 

However, it is not just stock trading that suffers during a World Cup, but also re-

turns (see chart 1). In the non-World Cup years since 1970, global equities (meas-

ured by the MSCI World index) rose by an average 1.3% from the end of May to 

the end of July. In over 60% of cases (22 out of 36 years) the return was positive. 

This looks differently in World Cup years: the stock markets lost an average of 

0.2% in value, although the result was somewhat distorted by the bursting of the 

                                                           
1 This article is based on a guest commentary, published on 9 June 2018 in Börsen-
Zeitung. 
2 See http://www.fifa.com/marketinghighlights/brazil2014/Marketing-Highlights/ 
The-Tournament/In-Numbers/index.htm 
3 See Commerzbank Economic Insight, The beautiful game: The economics of 
World Cup 2014, 4 June 2014 
4 See ECB Working Paper N0 1424, The Pitch Rather Than The Pit – Investor 
Inattention During Fifa World Cup Matches 
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dot-com bubble in 2002. But even after accounting for this effect, stock market 

performance in the summer months of a World Cup has been below the average. 

 

Chart 1: World Cups tend not to be good for global stock markets 
Development of the MSCI World Net Return Index (in USD), from the end of May to the end of July; 

dashed line is the average since 1970 (red for World Cup years, blue for non-WC years) 

 
Source: Bloomberg, Berenberg, Time period: 31/12/1969 – 31/12/2017 

 

One reason for the weak stock market performance during the World Cup could 

also be a non-soccer effect: FIFA World Cups take place in the years of the US 

Midterm Elections. In the run-up to the elections, which are usually scheduled for 

November, there is uncertainty whether the majority in one or both houses of the 

US Congress will change. The party that won the presidency two years earlier tends 

to lose seats in parliament and the senate. Only after the election does certainty 

return. In the years of midterm elections since 1950 the S&P 500 index on average 

has experienced stronger corrections until autumn than in the years without mid-

term elections. However, in the 12 months following the election, the index then 

rose sharply on average. 

 

A study from 2010 explains this phenomenon in connection with football.5 The 

study examined US stock market performance since 1950, and showed that it un-

derperformed during 14 of the 15 previous World Cups. This may seem strange, as 

US citizens are not typically considered football enthusiasts. However, with each 

round of the World Cup, the number of countries leaving the tournament increases 

until there is only one winner and dozens of losers. As the tournament progresses, 

the sentiment of more and more investor groups is likely to decline, which affects 

the US market – US equities generally account for the largest share in global equity 

portfolios of international investors. In addition, many companies listed in the US 

are foreign companies and some are listed on several stock exchanges. 

 

Yet, this market anomaly did not manifest itself during the last World Cup in Brazil in 

2014. The average return for US stocks during the World Cup was even positive. One 

reason could be the discovery and publication of the effect in 2010, which enabled 

smart investors to exploit this anomaly.6 However, it remains to be seen whether the 

effect has really disappeared completely or has possibly been offset by other develop-

                                                           
5 See Kaplanski, G., & Levy, H. (2010). Exploitable predictable irrationality: The 
FIFA World Cup effect on the US stock market. Journal of Financial and Quantita-
tive Analysis, 45(2), P. 535-553 
6 See “Market Anomaly: 2014th World Cup Effect” 
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Investor sentiment also falls from round to 

round, as more teams are eliminated. 

Brazil 2014 was different – equity markets 

recorded positive returns. 



 

3/4   Joh. Berenberg, Gossler & Co. KG • Berenberg Markets - Focus 

ments. In the summer of 2014, for example, the US equity markets were supported by 

increased M&A activity and recovering economic data in the US and China. The 

coming World Cup will give us an indication of the robustness of the anomaly. 

 

Another study examining the World Cups between 1974 and 2004 found that a 

defeat during the knockout rounds of the World Cup led to the national market 

falling by 0.5% the next day.7 For example, after Germany’s semi-final defeat 

against Italy during the 2006 World Cup, the DAX fell by 1.8% the following day. 

Losing a match does not have particularly damaging economic consequences. Nev-

ertheless, it does influence the mood of investors. This is why the effect of a loss is 

stronger during the World Cup than during the European Championships and more 

pronounced after important matches, especially in football-loving countries such as 

Argentina, Brazil, England, Germany and Italy. According to the study, a similar 

one-day effect can be found after cricket, rugby and basketball games. 

 

In addition, defeats at international sporting events had a more negative impact on 

sentiment than the positive impact of victories. Why? This phenomenon is known 

in academic literature as loss aversion. It describes the tendency to assign a higher 

weighting to losses than to profits. For example, most people are more upset about 

losing EUR1,000 than they are happy about winning EUR1,000. The same applies 

to investors’ reactions to important football matches. 

 

Goldman Sachs went one step further with a study published in 2014 analysing how 

World Cups have affected the stock markets of the host country, the winner and 

the losing finalist.8 Since 1974, a clear pattern has emerged: the stock index of the 

World Cup winner has outperformed the world market by 3.5% in the first month 

after winning the title. The outperformance pattern has remained constant over 

time – with the exception of Brazil, which suffered from a recession and currency 

crisis in 2002. Without a severe economic crisis, the winner tends to outperform the 

market, at least for a short time. The second pattern found is that the outperfor-

mance decreases significantly after three months and even turns negative after 12 

months. In other words, the buoyant mood does not last for long. 

 

The situation is similar for the host country. Its stock market tends to show above-

average performance in the month following the event. However, this outperfor-

mance trend also weakened sharply in the first three months after the end of the 

World Cup.  

 

And what about the losers? Not only the fans, but also the stock market of the 

second-placed team seems to suffer. In seven out of nine cases, the losing team’s 

stock market underperformed in the first month after the defeat. Over three 

months, the underperformance increases to an average of 5.6%. 

 

All in all, a World Cup clearly has an impact on the financial markets. However, the 

effects are often short-lived and overshadowed by other developments such as the 

midterm elections in the US. We would therefore advise to just enjoy the World 

Cup and not to follow short-term moods when investing. Football is simply “the 

most important unimportant thing in the world”, to quote Pope John Paul II. 

                                                           
7 See Sports Sentiment and Stock Returns, The Journal of Finance, Vol. LXII, No. 
4, August 2007 
8 See The World Cup and Economics, Goldman Sachs, May 2014 
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