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UK: RETAIL SALES SUPPORT STRONG Q1 GDP 

Berenberg Macro Flash 

March Retail sales vol-

umes, %, yoy  

Retail sales volumes ex 

auto fuel, % yoy 

Latest 4.2% 4.2% 

Previous 3.3% 3.9% 

Consensus 3.8% 4.5% 

Berenberg 3.6% 4.3% 

 

Consumption remains a key pillar of the UK recovery, with retail sales volumes up 4.2% yoy in March, from a down-revised 

3.3% in February. However, the March annual rate may overstate the trend a bit as a weak comparative basis due to very 

cold weather in March last year inflates the annual comparison. The statistical office noted that non-food retailers reached 

their highest volume growth since 2002 at 9.6% yoy, probably reflecting the weather effect. Overall sales growth slowed to 

0.1% mom in March after the strong, but down-revised expansion of 1.3% mom in February and actually fell by 0.4% ex-

cluding auto fuel. 

 

Despite the slightly more mixed March data, retail sales bode well for another strong quarter of GDP growth in Q1. Aver-

age monthly volumes were up 1% over Q1, supporting our Q1 GDP growth forecast of 0.9% qoq. With more people in 

jobs, wage growth returning and inflation coming down, the squeeze on real incomes has ended. Households need to dip 

less into their savings to spend, making the upturn more sustainable. 

 
 


