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GERMAN RETAIL SALES: REPEATING Q1 BOOM WILL BE A CHALLENGE 

Berenberg Macro Flash 

German retail sales, mom, April 
 
Actual:  -0.9% 
Previous: 0.1% (revised up from -0.7%) 
Consensus: 0.2% 
Berenberg: 0.2% 
 
Germany’s economic output growth has slowed this spring after a very strong winter quarter. Besides boosting construction, 
the mild winter weather had probably increased footfall in shops across the country from January to March, reflected in 
strong retail sales in Q1. That might be difficult to repeat in spring. In April, retail sales fell by 0.9% mom. If they remained 
unchanged for the rest of the quarter, Q2 retail sales would end up being 0.6% below the Q1 average. 
 
Sales data may still improve in May and June. An upward revision of the April data is also likely. Retail sales are volatile and 
often get revised heavily later, with sign changes not uncommon, as witnessed by the upward revision of the March data 
from -0.7% to +0.1%. But achieving a similar growth rate to the 1.6% qoq in Q1 will be challenging. That will be reflected 
in GDP growth as well, where we expect a slowdown from 0.8% qoq in Q1 to 0.4% in Q2, before settling around trend 
levels of 0.5-0.6% per quarter. Germany will remain a growth engine in the Eurozone, helping former crisis countries export 
their way out of trouble due to its strong domestic demand. 
 
The detailed sales data shows some evidence of a positive impact from the late Easter holidays, offset by an unusually weak 
spring rebound after the relatively mild winter. The late Easter holidays may have played a role in food sales rising particu-
larly strongly (+8.2% yoy). But DIY and textiles performed relatively poorly, potentially an aftereffect of the mild winter 
weather, as many people had done their gardening and renovation chores and had stocked up on spring clothing earlier than 
usual. Overall though, almost all categories had a good start to the year. 
 
 
German Retail sales 
% mom APR MAR FEB JAN DEC NOV 

mom, sa -0.9 0.1 0.7 1.9 -1.7 1.0 

yoy 3.4 -1.1 1.8 0.6 -1.1 1.0 
 
 
Source:                  Destatis 
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