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GERMAN RETAIL SALES: VERY WEAK SPRING 

Berenberg Macro Flash 

 
German retail sales, mom, May 

 

Actual:  -0.6% 

Previous: -1.5% (revised down from -0.9%) 

Consensus: 0.8% 

Berenberg: 0.4% 

 

Germany’s notoriously disappointing retail sales lived up to their billing in May. The drop by 0.6% mom, the second in a 

row, takes Q2 average monthly sales so far 1.3% below their Q1 equivalent. Compared to May 2013, sales were still up by a 

healthy 1.9%, but that was exaggerated by this May having an extra working day compared to last year. Retail sales often get 

revised dramatically in later releases, up to changing the sign. But it would take a very strong June figure to avoid a Q2 con-

traction. 

 

The fundamentals for consumption in Germany remain strong and have led to ever higher consumer confidence. On one 

measure, the GfK survey, consumer confidence is near all-time records. The buoyant labour market, rising wages, low infla-

tion, low debt, low interest rates on savings and fading uncertainty all point to plenty of household spending. So far this 

year, sales volumes have risen moderately. In the first five months of the year, they were up by 1.4%, with textiles, cosmetics 

and online retailing exceeding the average and DIY supplies trailing. The April and May declines could still be aberrations, 

caused by a mix of calendar effects (late Easter holidays) and temporary uncertainty caused by geo-political events, especially 

the Ukraine crisis. Despite the weak second quarter, we continue to expect consumption to grow at gradually faster rates 

this year and over the coming years, becoming a pillar of overall GDP growth. 

 

German Retail sales 

 

% mom MAY APR MAR FEB JAN DEC 

mom, sa -0.6 -1.5 0.6 0.6 1.9 -1.6 

yoy 1.9 3.2 -0.7 1.9 0.7 -1.0 

 
Source:  Destatis 

 
 

This message has been produced for information purposes for institutional investors or market professionals, it is not a 

financial analysis within the meaning of § 34b or § 31 of the German Securities Trading Act (Wertpapierhandelsgesetz), no 

investment advice or recommendation to buy financial instruments. The message does not claim completeness regarding the 

information on the developments referred to in it. On no account should it be regarded as a substitute for the recipient’s 

procuring information for himself or exercising his own judgements. The message may include certain descriptions, state-

ments, estimates, and conclusions underlining potential development based on assumptions, which may turn out to be 

incorrect. Berenberg and/or its employees accept no liability whatsoever for any direct or consequential loss or damages of 

any kind arising out of the use of this message or any part of its content. -- For full economics reports please visit our 

website or contact capitalmarkets@berenberg.de.  
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