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UK: STRONG SECOND QUARTER FOR RETAILERS 

Berenberg Macro Flash 

 
June Retail sales volumes, 

yoy 

 

Ex Auto and fuel, yoy 

Actual 0.1% -0.1% 

Previous -0.5% -0.5% 

Consensus 0.3% 0.3% 

Berenberg 0.7% 0.5% 

 

Despite a slightly disappointing June, UK retail sales had a very strong second quarter. Retail sales volumes rose 

0.1% mom in June, disappointing consensus expectations. But helped by the late Easter, the 1.6% rise in sales volumes in 

the three months to June was the strongest calendar quarter growth for 10 years. This backs up our call for the UK to post 

another solid trend, or slightly higher, growth reading in tomorrow’s Q2 GDP release. With interest rates very low, austerity 

having eased back and employment booming, we look for the UK to grow 3.1% in 2014 and 3.3% in 2015. 

 

Missing promotions mean June sales volumes disappointed. Clothing sales, which account for 12% of retail sales, fell 

2.0% mom as shops delayed promotions. Reflecting those missing discounts, store price inflation for clothes rose to 1.7%. 

In other words, sales volumes were temporarily depressed this month, meaning there is every chance they will jump next 

month as the unusual pattern of discounting unwinds. The CBI retailing survey yesterday signalled improving sales growth, 

with the retail sales balance rising to 21 in July from 4 in June, while retailers expected sales growth to accelerate even fur-

ther in August. 

 

Continued strong growth momentum will put further pressure on the BoE to hike rates in November. Strong se-

cond quarter retail sales point to another solid GDP growth figure when the data are released tomorrow. More importantly, 

consumers are continuing to spend, helped by strong employment growth. The UK is now cruising at above trend growth 

rates, so the data are no longer universally surprising on the upside. But equally, they are not surprising much on the down-

side either. If growth fails to slow in the second half of the year, as the BoE are expecting, then the central bankers are more 

likely to pull the trigger on a November rate hike. We see a 60% chance that they move in November. 

 
mom change % JUN MAY APR MAR FEB JAN 

Retail Sales 0.1 -0.5 1.0 0.6 1.5 -2.5 

Retail Sales ex Auto and 

Fuel 
-0.1 -0.5 1.7 0.0 1.5 -2.6 

 
Source: UK Office for National Statistics 


