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GERMAN RETAIL SALES: BETTER AT WORLD CUP START 

Berenberg Macro Flash 

 

German retail sales, mom, June 2014 

 

Actual:  1.3% 

Previous: -0.2% (revised up from -0.6%) 

Consensus: 1.0% 

Berenberg: 0.6% 

 

At the start of the Brazil 2014 world cup, Germans headed to the shops. The sharp rebound in retail sales by 1.3% mom in 

June embellishes what would otherwise have been a weak second quarter and sets a solid base for a much better third quar-

ter. Weather and calendar effects have driven much of the recent fluctuations in a traditionally volatile data series. A relative-

ly mild winter and the very late Easter holidays boosted Q1, when retail sales rose by 1.5% qoq. That was partly reversed in 

the early part of Q2, leading to an overall decline in sales by 0.3% qoq in the spring quarter. Since retail sales are only a 

partial reflection of overall household spending, overall consumption is likely to have been flat in Q2. Looking through the 

volatility, retail sales rose by 1.4% in H1 2014 over H2 2013, pointing to 2.8% annualised growth. That is a very healthy clip 

which should make consumption a key driver of overall demand. 

 

The fundamentals for German household spending are very strong. Unemployment is at long-term lows, employment at 

highs. Wages are rising, inflation is very low and the uncertainty of the euro crisis has faded. The crisis in Eastern Ukraine 

and fears over Russia’s actions have dented business confidence, but not yet impacted consumer confidence noticeably. A 

further escalation of the crisis, especially an open Russian invasion of Eastern Ukraine could still have a more significant 

impact. But Putin continues to shy away from that step, consumption should continue be one of the pillars of German 

GDP growth, and via imports also of the Eurozone recovery. 

 

German retail sales, real 

% JUN MAY APR MAR FEB JAN DEC 

mom 1.3 -0.2 -0.5 -0.5 0.6 1.6 -1.4 

yoy 0.4 2.4 3.6 -0.7 2.4 0.9 0.4 

 

Source:  Destatis 
 

This message has been produced for information purposes for institutional investors or market professionals, it is not a 

financial analysis within the meaning of § 34b or § 31 of the German Securities Trading Act (Wertpapierhandelsgesetz), no 

investment advice or recommendation to buy financial instruments. The message does not claim completeness regarding the 

information on the developments referred to in it. On no account should it be regarded as a substitute for the recipient’s 

procuring information for himself or exercising his own judgements. The message may include certain descriptions, state-

ments, estimates, and conclusions underlining potential development based on assumptions, which may turn out to be 

incorrect. Berenberg and/or its employees accept no liability whatsoever for any direct or consequential loss or damages of 

any kind arising out of the use of this message or any part of its content. -- For full economics reports please visit our 

website or contact capitalmarkets@berenberg.de.  
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