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MACRO UPDATE: GERMAN RETAIL SALES; JAPAN WEAKNESS 

Berenberg Macro Flash 

 
GERMAN RETAIL SALES FALL DESPITE WORLD CUP VICTORY 

 

German retail sales, mom, July 

 

Actual:  -1.4% 

Previous: 1.0% 

Consensus: 0.1% 

Berenberg: 0.2% 

 

Germany’s notoriously volatile retail sales were off to a weak start into Q3 according to the first estimate from the statistical 

office. The decline by 1.4% mom was the sharpest so far this year, in the month that Germans celebrated their team’s first 

football World Cup title since 1990. That puts retail sales on track for a quarterly fall by 0.8% in Q3, following a decline by 

0.4% in Q2. We always have to interpret German retail sales data with a high degree of caution. The series is very volatile 

and often subject to revisions. The GDP component consumer spending, which includes a wider range of products such as 

cars, rose in Q2 despite the retail sales decline. The July data probably understates the trend, for example because the sum-

mer sales season only started at the very end of the month, a week later than last year. That might trigger a rebound in sales 

in August.  

 

The fundamental outlook for German consumer spending remains strong with rising employment, very low unemployment, 

rising wages and low inflation. However, the crisis in Ukraine is catching up with so far buoyant consumer confidence. Both 

the GfK measure and the EU Commission’s survey dropped sharply in August. As the question of how far Russia will go in 

Eastern Ukraine remains open and dominates headlines, consumers may become more cautious and tighten their grip on 

their purses. In the near-term, the risks to the outlook for consumption, as well as the economy as a whole, are strongly 

tilted to the downside. 

 

German Retail sales 

 

% change JUL JUN MAY APR MAR FEB 

mom, sa -1.4 1.0 -0.2 -0.5 -0.5 0.6 

yoy 0.7 0.1 2.4 3.6 -0.7 2.4 

 
Source:  Destatis 

 
JAPAN: WEAK START IN Q3 
Japan’s economy had a weak start into Q3 according to a host of data published overnight. Industrial production merely 
edged up by 0.2% mom in July, after plunging by 3.4% mom in the previous month. Retail sales fell by 0.5% mom in July, 
undershooting consensus expectations of a moderate increase of 0.3%. Overall household spending was down by 5.9% yoy, 
also more than expected and unemployment unexpectedly rose a bit to 3.8%. Vehicle production (-1.7% yoy) and housing 
starts (-14.1% yoy) were weak, making a jump in construction orders (+24.4% yoy) the only positive news. The tax-hike-
distorted national inflation rate dropped from 3.6% to 3.4% in July, its second successive drop. 
 
The impact of the massive monetary and moderate fiscal stimulus of Abenomics has worn off just as the hard work of po-
tentially painful structural reforms and fiscal rebalancing begins. External factors like the Ukraine crisis, Europe’s renewed 
slowdown and wobbles in China compound the loss in momentum. That will raise calls for more monetary and fiscal easing, 
increasing the risk that the government might lose sight of the reforms that really matter. Confidence surveys still show that 
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that the momentum built over the last year should tide the economy over the current volatility, but the downside risks for 
Japan’s growth prospects are rising. 
 

This message has been produced for information purposes for institutional investors or market professionals, it is not a 

financial analysis within the meaning of § 34b or § 31 of the German Securities Trading Act (Wertpapierhandelsgesetz), no 

investment advice or recommendation to buy financial instruments. The message does not claim completeness regarding the 

information on the developments referred to in it. On no account should it be regarded as a substitute for the recipient’s 

procuring information for himself or exercising his own judgements. The message may include certain descriptions, state-

ments, estimates, and conclusions underlining potential development based on assumptions, which may turn out to be 

incorrect. Berenberg and/or its employees accept no liability whatsoever for any direct or consequential loss or damages of 

any kind arising out of the use of this message or any part of its content. -- For full economics reports please visit our 

website or contact capitalmarkets@berenberg.de.  
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