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UK: CONSUMER STILL GOING STRONG 

Berenberg Macro Flash 

 
August Retail sales volumes, 

mom 

 

Ex Auto and fuel,  

yoy 

Actual 0.4% 0.2% 

Previous 0.0% 0.4% 

Consensus 0.4% 0.3% 

Berenberg 0.4% 0.3% 

 

UK retail sales are on a steady upward trend. Total retail sales volumes rose 0.4% mom in August, in-line with consen-

sus expectations and up from no change in July. Smoothing through the monthly volatility, sales volumes rose 0.7% in the 

three months to August, which suggests the UK consumer is still going strong, helped by falling prices in the shops. Wage 

growth has not yet picked up materially, which is of course a challenge to continued retail growth. That being said, consum-

ers still have room to cut their saving and are being encouraged to do so by low interest rates. Consumer confidence remains 

elevated, suggesting no significant slowdown in consumption growth on horizon. 

 

Stepping back from the latest data, the chart below from the statistics office of the level of retail sales shows that they have 

been rising solidly for around 18 months now, spurred by inflation falling from elevated levels as well as the wider economic 

upturn. Mario Draghi’s commitment to do whatever it takes to hold the Eurozone together in mid-2012 slashed uncertainty 

and banks funding costs, encouraging households to start spending instead of saving and companies to hire workers instead 

of hunkering down in fear of the future. We expect the UK to continue growing strongly, and look for 3.1% growth in 2014 

and 2015. 

 

The housing recovery is helping sales. This month, household goods stores recorded their strongest growth since 2001, 

with volumes up 12.7% yoy. But this is not just a housing driven surge in retail spending. Non-food store sales as a whole 

rose 9.0% yoy in August while food sales fell 0.2% yoy. Within that, clothing and shoes sales rose 6.9% yoy for instance. 

The one loser this month was internet sales which were up just 4.4% yoy. In part that reflects a very strong August last year, 

but internet sales growth has been slowing since April.  
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mom change AUG JUL JUN MAY APR MAR 

Retail Sales 0.4% 0.0% 0.1% -0.1% 0.8% 0.3% 

Retail Sales ex Auto and 

Fuel 
0.2% 0.4% -0.1% -0.1% 1.5% -0.2% 

 
Source: UK Office for National Statistics 


