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PUTIN STILL SCARES EUROZONE CONSUMERS 

Berenberg Macro Flash 

Eurozone, Consumer Confidence, September 
 

Actual:  -11.4 
Previous: -10.0   

Consensus: -10.5  

 

Eurozone economic confidence indicators continued to slip in September under the impression of Russia’s 

semi-covert aggression in Eastern Ukraine. Consumer confidence, which dropped from -10.0 in August to -11.4 

in September, adds to the evidence of the ZEW investor confidence index. It was the third successive decline 

and a bigger drop than consensus had expected. Consumer confidence had held up well for much longer than 

investor or manufacturing confidence, which had already started the decline when Putin annexed the Crimean 

peninsula at gunpoint in March. Consumer confidence peaked in June, just before the downing of flight MH17 

brought the crisis much closer to home and led to a serious escalation of the war on the ground as well as more 

Western sanctions and Russian countersanctions. Like in a game of domino, once all the other confidence indi-

cators fell, consumer confidence, which is usually less driven by events elsewhere, eventually gave in, too. 

 

If the conflict in Eastern Ukraine does not get worse, Eurozone economic confidence indicators may 
start rebounding in October. The truce between Ukrainian government forces and pro-Russian separatists has 

now allowed the conflict to slip from the headlines at least temporarily. Domestically, unemployment has peaked 

and austerity is largely over in most countries. Low inflation helps stabilise real pay. In some countries like Ger-

many, the fundamentals for household spending are very strong. Overall consumer confidence is still well above 

its long-run average of -13.2 (since 1990), highlighting the progress the Eurozone has made since the depth of 

the crisis in 2011/12. However, even once confidence does stabilise again, it will take some time before it trans-

lates into stronger consumption. We expect merely 0.1% qoq GDP growth in Q3 and Q4 2014. Exports, boost-

ed by a weaker euro, and investment, helped by the ECB’s extremely accommodative monetary policy, are more 

likely than consumer spending to lead the next rebound in its early stages. 

 

 SEP AUG JUL JUN MAY APR 

Eurozone Consumer Confidence -11.4 -10.0 -7.4 -7.1 -8.6 -9.3 
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This message has been produced for information purposes for institutional investors 

or market professionals, it is not a financial analysis within the meaning of § 34b or § 

31 of the German Securities Trading Act (Wertpapierhandelsgesetz), no investment 

advice or recommendation to buy financial instruments. The message does not claim 

completeness regarding the information on the developments referred to in it. On 

no account should it be regarded as a substitute for the recipient’s procuring infor-

mation for himself or exercising his own judgements. The message may include 

certain descriptions, statements, estimates, and conclusions underlining potential 

development based on assumptions, which may turn out to be incorrect. Berenberg 

and/or its employees accept no liability whatsoever for any direct or consequential 

loss or damages of any kind arising out of the use of this message or any part of its 

content. -- For full economics reports please visit our website or con-

tact capitalmarkets@berenberg.de.  
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