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GERMAN RETAIL: SALES SEASON BEATS PUTIN 

Berenberg Macro Flash 

 

German retail sales, mom, August 2014 

 

Actual:  2.5% 

Previous: -1.1% (revised up from -1.4%) 

Consensus: 0.5% 

Berenberg: 0.5% 

 

German consumers were busy shopping in August despite Putin’s antics in Eastern Ukraine. Business confidence indi-

cators had turned down sharply in that month due to the intensification of the crisis in Donbass. But probably helped by a 

late summer sales season, as particularly the relatively high yoy growth rate of textile and department store sales show, vol-

umes rose by 2.5% mom in August, the strongest monthly increase since 2011. Together with an uprevision of the backdata, 

retail sales are headed for an increase by 0.8% qoq in Q3 if volumes stay flat in September. That would pose an upside risk 

to our forecast of 0.1% qoq GDP growth in Q3. However, the next data releases for August, for instance exports, factory 

orders or industrial output, may be on the weak side due to later than usual factory holidays weighing on production. Over-

all, the substantial decline in confidence indicators is likely to herald a period of stagnation for the rest of the year, as com-

panies delay investment decisions and households postpone some major purchases due to geopolitical uncertainties. Only 

once these uncertainties lift should growth resume to trend rates. 

 

The fundamental outlook for German consumption remains strong. Wages are rising by 2-3% per year while inflation 

remained stuck at 0.8% in September, increasing real purchasing power substantially. The labour market remains buoyant 

with the statistical office announcing another 25k increase in the number of jobs in August. Low interest rates create a disin-

centive to save. With incomes rising and job security high, consumption growth should remain one of the pillars for Ger-

man economic growth in the coming years and also an important driver of demand for export goods from the rest of the 

Eurozone. 

 

German retail sales, real 

% AUG JUL JUN MAY APR MAR FEB 

mom 2.5 -1.4 1.3 -0.2 -0.5 -0.5 0.6 

yoy 0.1 1.0 0.4 2.4 3.6 -0.7 2.4 

 

Source: Destatis   
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