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German consumers, just like most around the world, are receiving a massive boost to real spending power from 

cheap oil. As a result, consumer confidence is climbing to new highs. Yesterday, US consumer confidence on the 

Conference Board’s measure jumped above 100 for the first time since 2007. Today, Germany’s GfK estimates that 

its consumption climate index will rise to 9.3 in February, a fourth successive rise from the October low and the 

highest in at least 10 years. But it is more than just cheap oil. According to detailed January data, economic opti-

mism is rebounding as the Putin shock of last year fades. Income expectations rise, the willingness to spend 

booms and low interest rates discourage saving. Cheap oil merely supercharges the confidence rebound which 

was on its way anyway. We expect German households’ consumption to remain a pillar of growth in Germany and 

the Eurozone in 2015. 

 

Not all surveys paint an equally buoyant picture of German consumption. Contrary to the GfK index, the EU com-

mission German consumer confidence index was at a high level in late 2014, but nowhere near its all-time rec-

ords. That is more in line with actual consumption, which rose by a steady but moderate 1.1% in 2014. Still, the GfK 

index reflects the strong fundamental situation of German households. They enjoy high job security, rising real 

incomes and low interest rates well. That boosts spending potential. When it comes to actual spending, the tradi-

tional caution seems to be reinforced even by transitory economic risks, like Putin’s aggression in Ukraine. The 

latest risks emanating from Greece warrant a degree of near-term caution when forecasting growth as well. 
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Left scale: EU Commission ESI German consumer confidence index. Right scale: GdF consumption climate. 

Spurce: EU Commission, GfK 
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Consumption climate 9.3 9.0 8.7 8.5 8.4 8.6 
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This message has been produced for information purposes for institutional investors or market professionals, it is 

not a financial analysis within the meaning of § 34b or § 31 of the German Securities Trading Act (Wertpapierhan-

delsgesetz), no investment advice or recommendation to buy financial instruments. The message does not claim 

completeness regarding the information on the developments referred to in it. On no account should it be regard-

ed as a substitute for the recipient’s procuring information for himself or exercising his own judgements. The 

message may include certain descriptions, statements, estimates, and conclusions underlining potential devel-

opment based on assumptions, which may turn out to be incorrect. Berenberg and/or its employees accept no 

liability whatsoever for any direct or consequential loss or damages of any kind arising out of the use of this 

message or any part of its content. -- For full economics reports please visit our website or con-

tact capitalmarkets@berenberg.de.  
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