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EUROZONE RETAIL SALES CONSOLIDATE STRONG UPTREND 

Berenberg Macro Flash 

Eurozone retail sales, mom %, sa, February 2015 

Actual:Actual:Actual:Actual:        ----0.20.20.20.2    

Previous: 0.9 (revised down from 1.1) 

Consensus: -0.2 

Berenberg: 0.2 

 

Eurozone retail sales consolidated the strong gainsEurozone retail sales consolidated the strong gainsEurozone retail sales consolidated the strong gainsEurozone retail sales consolidated the strong gains around the turn of the year, edging down 0.2% mom in 

February. With few exceptions, notably Greece, most European consumers enjoy a robust gain in real spending 

power. Cheap oil acts like a tax cut not funded by higher public debt, but by oil producing countries such as Rus-

sia and Venezuela. Led by Portugal and Germany (see chart), monthly average Eurozone retail sales in January 

and February were 1.3% higher than in Q4. With consumption accounting for 55% of real GDP, that surge on its 

own still suggests an upside risk to our call for 0.4% qoq GDP growth in Q1. 

 

The uptick in retail sales since late 2015 is welcome relief for retailersThe uptick in retail sales since late 2015 is welcome relief for retailersThe uptick in retail sales since late 2015 is welcome relief for retailersThe uptick in retail sales since late 2015 is welcome relief for retailers after a long period of decline or at best 

stagnation in many countries. Their sentiment improved markedly from mostly low levels in March, according to 

Markit’s PMIs. In the periphery, retail sales are still between 7% (Italy) and 28% (Greece) below 2010 levels. In the 

Eurozone as a whole they are only marginally above where they were before the euro crisis. Core countries have 

fared better with German retail sales 7% higher over the last five years and France’s up 6%. Still, the Eurozone 

recovery has broadened out to domestic demand, courtesy of cheap oil, but probably also thanks to the ECB’s 

aggressive easing, which has further reduced the mortgage interest burden in countries where variable rates 

dominate, such as Portugal. Over time, improving job security and, where labour markets conditions permit, also 

rising wages should underpin solid consumption gains. As an aside, the decline in Swiss retail sales in Q1 may 

herald the temporary impact on the economy of the SNB’s abandoning the euro peg in January. 

    

Chart: Portugal, Germany lead Q1 retail sales surgeChart: Portugal, Germany lead Q1 retail sales surgeChart: Portugal, Germany lead Q1 retail sales surgeChart: Portugal, Germany lead Q1 retail sales surge    
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Eurozone retail sales, real, sa 

 

% change% change% change% change    FEBFEBFEBFEB    JANJANJANJAN    DECDECDECDEC    NOVNOVNOVNOV    OCTOCTOCTOCT    SEPSEPSEPSEP    

mom -0.2 0.9 0.6 0.5 0.5 -0.9 

yoy 3.0 3.2 3.2 1.4 1.5 0.4 

 

Source: Eurostat 
 

Diffusi 

This message has been produced for information purposes for institutional investors or market professionals, it is not a 

financial analysis within the meaning of § 34b or § 31 of the German Securities Trading Act (Wertpapierhandelsgesetz), no 

investment advice or recommendation to buy financial instruments. The message does not claim completeness regarding the 

information on the developments referred to in it. On no account should it be regarded as a substitute for the recipient’s 

procuring information for himself or exercising his own judgements. The message may include certain descriptions, state-

ments, estimates, and conclusions underlining potential development based on assumptions, which may turn out to be 

incorrect. Berenberg and/or its employees accept no liability whatsoever for any direct or consequential loss or damages of 

any kind arising out of the use of this message or any part of its content. -- For full economics reports please visit our 

website or contact capitalmarkets@berenberg.de.  
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