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Consumption will be a pillar of German growth in 2015, as the fundamentally strong economic and financial posi-
tion of German households more than outweighs the potential risks such as Grexit and the recent moderation of 
the tailwinds from cheap oil and other factors. On the GfK measure, consumer confidence will reach a new 14-
year high of 10.2 for June, despite the rebound in the oil price. While the inflation expectations component may be 
a little less supportive, output growth expectations have risen strongly since the beginning of the year. Income 
expectations and the readiness to make purchases have also risen, reflecting the sense of job security in a buoyant 
labour market. Saving intentions have been roughly stable since the beginning of the year and increasing lately, 
potentially because interest rates have rebounded a bit. 
 
Other indicators of German consumer confidence, such as the EU Commission’s index, have also been rising in 
recent months, but remain below the levels of last summer, let alone record levels of the past two decades. But all 
surveys point to robust consumption expansion ahead, which should underpin German output growth of nearly 
2% this despite occasional wobbles in investment and exports signalled by the recent softness in investor and 
business confidence indicators (see Chart).  
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ZEW expectations, Ifo expectations, GfK consumer confidence in standard deviations from their mean since 2012. 

Source: Ifo, ZEW, GfK 
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GfK Consumer Conf. 10.2 10.1 10.0 9.7 9.3 9.0 

    
Source: IFO Institute 
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This message has been produced for information purposes for institutional investors or market professionals, it is 

not a financial analysis within the meaning of § 34b or § 31 of the German Securities Trading Act (Wertpapierhan-

delsgesetz), no investment advice or recommendation to buy financial instruments. The message does not claim 

completeness regarding the information on the developments referred to in it. On no account should it be regard-

ed as a substitute for the recipient’s procuring information for himself or exercising his own judgements. The 

message may include certain descriptions, statements, estimates, and conclusions underlining potential devel-

opment based on assumptions, which may turn out to be incorrect. Berenberg and/or its employees accept no 

liability whatsoever for any direct or consequential loss or damages of any kind arising out of the use of this 

message or any part of its content. -- For full economics reports please visit our website or con-

tact capitalmarkets@berenberg.de.  
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